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Tzu Chi University
Bachelor's Degree Program in Department of Marketing and Distribution Management (MDM), 128 credits, Fall 2019
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ES LS 3 FAH Y L4 s | B 1st 2nd 1st 2nd 1st 2nd 1st 2nd ®a
Semester | Semester | Semester | Semester | Semester | Semester | Semester | Semester

rxp | 2w | 2gp | 29 | 2g2p | c2n | 12w | vz

B Chinese 4 4 2 2
s English 4 8 1 1 1 1
Basic General Courses [~ T2u-Chi Philosonh 2 2 7 10
. 2 rasf; < -
(Required) ‘ phy credits
FiEgRT(-) Labor Education (1) 0 2 0 required
A AW & e (- :
(2 38) FiErgRT(2) Labor Education (2) 0 2 0
Wy Physical Education 0 8 0 0 0 0
I Total Credits 10 26 3/8 5/10 1/4 1/4
A 2 gr g e R (Humanities and Arts)
ERl N 4 The Expression & Application of Chinese Language & Literature choose
BN o Life Education 2 2 2 one of
LR Music Appreciation three
2 % % % » & (Civic Literacy)
F RIS ] Constitution and Human Rights choose
X+ Introduction to the Study of Law 2 2 2 one of
Core General Courses |5, ¢ 4 - Sociology and Culture three
(Required) :
B g #22 % & (History and Culture)
P il RV I 1) History of Art choose
(= 88) 2 2 2 one of
Fre ol wmdre ¥ LEEH Select Readings of History Novels and Literatures two
4 & & @ mE+ & (Life Science and Environment)
EREE E3EY ) Life Science & Health choose
2 2 2 one of
FRBERE R A Ecological and Environmental Literacy two
i Total Credits 8 8 4/4 414
The Holistic Education Center offers 1-3 courses in each academic discipline every semester. Students may choose a course from any 2 disciplines (2 courses in total) each semester. Students are required to take 4
courses worth 8 credits in total across the academic year (two semesters).
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College-level
Cornerstone Courses | Bk 47 38 8 4 &7 s * Interdisciplinary curriculum applied in the occupations 2 2 2
[EX0R0
3 Total Credits 2 2 0 0 2 0 0 0 0 0
L ELE 3 Introduction to Management 3 3 3
Management of Mathmatics 2 2 2
Professional Basic Principles of Economics 3 3 3
Courses
(Required) Data Processing 2 2 2
) €3 Accounting 3 3 3
EAA Statisti 2 2 2
(2 38) atistics
Introduction to Computer Science 3 3 3
|3t Total Credits 18 18 12 4 2 0 0 0 0 0
Marketing Management 3 3 3
Distribution Management 3 3 3
Professional Core 4 e T AL (D Visual Design for Marketing Website(l) 2 2 2
Courses for DBM Customer Relation and Service Management 3 3 3
Required X
(Required) E-Commerce Programming 3 3 3
BEPS Consumer Behavior 3 3 3
(¢ 8) Research on Marketing 3 3 3
Intern Practice 2 6 2/6
3 Total Credits 22 26 0 3 8 3 6 0 2/6 0
L EER Professional Elective Courses for MDM 56 56
Elective Courses [ER -] College Professional Elective Course 2 2 1 1
HOEGE General Elective Courses 10 10
DEE 9% 3 Total Credits for Required Courses 60 80 19 16 13 4 6 0 2 0
Total Credits
PN FRRAESE Minimum Total Credits for Elective Courses 68 68 0-9 0-9 0-9 0-9 0-9 0-9 0-9 0-9
3
1. According to the "Measures for the Implementation of Compulsory English Courses in the Bachelor’s Degree Program of Tzu Chi Science and Technology”, English placement test shall be conducted in three classes:" English
Basic Level ", "English Ordinary Level" and "English Advanced Level".
2. Students of the Bachelor’s Degree Program should take at least 10 credits in general elective courses. and shall include courses from at least three of the five General Education dimensions: Humanities and Arts, Civic Literacy,
History and Culture, Life Sciences and the Environment, and Technology and Intelligent Living.
3. The graduation threshold for students of this Department is as follows:
i (1) Must pass the graduation threshold for Professional certificate of the Department of Marketing and Distribution Management.
Reﬁr;:k.s ) (2) Must participate in the graduation project presentation.

(3)Must take and pass a professional bilingual course.
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Tzu Chi University of Science and Technology
Bachelor’s Degree Program in the Department of Marketing and Distribution Management (MDM): Professional Elective Credit and Contact Hour Plan, Fall 2019
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LB 8] HmY LA HRE L# £ i Ist 2nd Ist 2nd 1st 2nd 1st 2nd Riz
Semester | Semester | Semester | Semester | Semester | Semester | Semester | Semester
&Yy THY &Yy THY ¥ £ 1) TEY ¥ £ 1) TEY
%3¢ pEFH Green Marketing 2 2 2
EFERTEMEFE Business Ethics and Social Responsibility 2 2 2
dHBLELT Market Survey and Analysis 3 3 3
PR T4 @
VRO IR TR Sy S Branding and Channel Building Practice 3 3 3 HEME L
. . R T A Internet Marketin 3 3 3 i
Professional Elective i 9 Professional
Courses BEFHREFIH Omni-Channel Store Practice 3 3 3 Courses in
»¥EG - - - - Online
4 P T AR R Visual Design for Marketing Website 11 2 2 2 Marketing and
RE 3/ AR aE Big Data Analytics 3 3 3 Communicatio
n Planning
LA Integrated Marketing Communication 3 3 3
P o-RE 3 Communication in We-media 3 3 3
AF & 7 4 Artificial Intelligence for Smart Marketing 3 3 3
RE @ aEE =2 International Business English 2 2 2
AT JRIEE Y Community Services Learning 2 2 2
OB 2R K Trade Area Analysis and Store Expansion Strategy 3 3 3
dghpE Franchise Management 3 3 3
Iy Project M t 3 3 3 AAREAR
=X -5 roject Managemen POSE T
Professional Elective EENAR L | Cost Analysis and Control 3 3 3 Pézzers;se::?sl
Courses B 5Lk A International Trade Theory and Practice 3 3 3 Distribution
+rE8 A EF® 2 Al-Powered Store Management 3 3 3 Services and
A ER 5 Al-Powered Business Flow 3 3 3 Business
Economics
R ¢ B R i International MICE Practices 2 2 2
H% ey wi International Finance and Exchange 2 2 2
il AR AT E R Distribution Intelligence Analysis and Management 3 3 3
R A Purchasing practice 2 2 2
|21 29 2L 3 i : f . . .
HARIFTE ¥ €37 0 Accounting practice of innovative microenterprises 2 2 2 ETRIET
A EE S kR Social Enterprise and Design Solutions 3 3 3 BRAE %
»
Professional Elective |37 i o5 # Strategic Innovation Management 2 2 2 Professional
Courses Courses in
LEE JIEEFIES-E: A Management of Innovation and Entrepreneurship 3 3 3 Entrepreneursh
K . ip Planning
*PE LY Design Thinking 2 2 2 and Integration
. . Practi
A S RAERR Product Planning and Channel Design 3 3 3 ractice
Remarks : AL R FIH R ER R FALL D o

B

Elective courses are subject to the actual courses offered in the semester.




